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 Please take down these notes in the Language section of your note books. You 
may print the work if you have a printer.  
 
04 June 2020  
 

VISUAL LITERACY-ADVERTISEMENTS 

 
GOLDEN RULES FOR ANALYSING AN ADVERTISEMENT  
1. When you analyse advertisements, ask yourself the following questions:  
• What is being advertised?  
 
• Who is likely to be interested in this product?  
 
• How do the designers try to make the product appealing?  
 
• Why do they use specific words in the advertisement?  
 
• What does the picture show and why was it chosen?  
 
2. Know the meaning of the following terms:  
• Slogan: Words that are linked to a product and that are easy to remember (for 
example “Finger-licking good”).  
 

Logo: A visual design, sometimes including letters, words or symbols, that is the 
official sign of a company or organisation (for example, the Nike tick).  
• Font: The style and shape of printed letters, often especially chosen for emphasis in 
advertisements or cartoons.  
• Target market: The type of people an advertisement wants to attract (for example, 
fashionable young people; wealthy business people).  
 

• Layout: The way the advertisement is set out on the page so that certain words and 
pictures attract attention.  
 

• Language use: The choice of words and ways of saying things (for example, the use 
of slang to sell jeans to young buyers; formal language used to sell banking services 
to business people; dramatic language used to sell adventure equipment; repetition 
used to make the reader remember the message).  
 

• Figures of speech: The use of metaphor, simile, hyperbole (great exaggeration), 
onomatopoeia, puns, personification and alliteration (for example, hyperbole and 
alliteration used together: ‘Betty bakes the best buns in the world’).  
 

• Sound devices: Words chosen for the effect of their sounds (for example,  
onomatopoeia and alliteration used together: ‘Shush, baby’s sleeping).  
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3. To answer questions on advertisements, you need to:  
 

 Understand what the words in the advertisement mean; and understand what is 
shown in the advertisement drawings or pictures;  

 Pay attention to how the words and the pictures work together to persuade the 
reader to buy a product or do what the advertisement suggests (for example, a 
road safety advertisement may ask that drivers drive slowly);  

 Understand how the layout of the advertisement and the use of fonts attracts 
the reader’s attention;  

 Pay attention to how punctuation has been used; and Notice the use of figures 
of speech  

 
 


