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GRADE 11 BUSINESS STUDIES – LESSON 9 

MARKETING FUNCTION 
 

WE ARE NOW STARTING A NEW SECTION. 

Please read and summarise. 
 

 
            WHAT IS MARKETING?    
  
 

 Last week we looked at a business plan. 
 Included in a business plan is the marketing plan. 
 Marketing involves how a business plans to advertise its 

             Product to its target market (intended consumers). 
 
 The marketing function involves 4P’s. 

 Product (Its design/packaging/trademark). 
 Price (Pricing determination/ techniques) 
 Promotion (Advertising techniques/publicity) 

     Place (Channels of Distribution) 
                        

 

 We will be looking at each of the 4P’s in detail next week. 

 Product policy. 

 Distribution policy. (Place) 

 Communication policy (Promotion) 

 Pricing Policy 
 

 We will also look at: 

 Marketing in the formal and informal sectors. 

 Technology in marketing. 

 Foreign marketing. 

 
MARKETING ACTIVITIES 
 

1.  Locating the consumer 

 Marketing is aimed at consumers.  
 You must know where the consumers who are interested in buying the products are 

located. (Your target market). 
 This is done through market research.  

 

 Market research instruments include: Questionnaires, surveys, observations, interviews etc. 
 

 The aim of market research is to locate consumers and get information on: 

The spending power of consumers. 

Consumer preferences. 

Consumers’ willingness to spend. 

Demographics of consumers. (Age, income level, education, gender etc.) 

PRIOR KNOWLEDGE…  
LET’S RECAP!! 
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2.  Standardisation and grading 

 Process of developing a uniform set of criteria to ensure the production of quality goods. 
 Grading is the process of classifying agricultural products into particular categories  

E.g. Grade A tomatoes. 
 

3.  Storage 

 After goods have been produced, it must be stored until it is consumed or sold. 
 Examples of storage facilities include warehouses, cold rooms etc. 
 

 

4.  Transport 

 Products must be transported from storage facilities to where they need to be distributed. 
 Transportation methods include: Road, rail, air and sea. 

 
5.  Financing 

 Money is needed for marketing (advertising) the product e.g. radio broadcasts, newspaper 
adverts, promotional samples etc. 

 
6.  Risk bearing  

 From the moment a business takes ownership of raw materials, the business is responsible 
for the goods. 

 This means that the business carries the risks involved with owning the goods. 
 For example, if there is a fire and all goods are destroyed, the business has to bare all costs. 
 To cover themselves, businesses take out insurance policies. 

 
7.  Buying and selling 

 Some businesses produce goods / manufacture goods - FACTORIES. 
 Some businesses buy goods that are already produced and sell them – RETAILERS (shops). 

 


