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Lesson for 05/05/20, Tuesday. MEMORANDUM  
Textbook: English in Context (EIC) 
 

A) Answers for pages 196 - 197 
 

1. Advert 1: Holidaymakers, probably older people, high-income group. 
Advert 2: Business people, conference organisers. 

2. Advert 1:  
a) Design has depth, pictures suggest sumptuous living; lettering is elegant, 

gracious - suggestive of the kind of luxurious experience offered. 
b) Content focuses on comfort, gracious living emphasising high standards. 

Advert 2:  
 

a) Design is clear-cut with plain but business font and a two column format common in 
newspapers/magazines. 

b) The focuses on business needs such as conference facilities but also beautiful 
surroundings business people can enjoy. 

3.  Advert 1: addresses a high-class holidaymaker's needs for comfort and relaxation. 
Emphasis on harmony but sports facilities mentioned. 
Advert 2: Mentions business needs such as technical equipment; beautiful surroundings for 
relaxation and sports. 
4. 'Colonial comfort' and 'superb service' are effective in creating an initially gracious and 
even poetic impression, suggesting that what is on offer is of the highest standard. 
5. Advert 1: The reader's attention is attracted by the elegance and balance of this advert, 
and serious holidaymakers will take the trouble to read the smaller print. This contains more 
information thus sustaining the interest.  
Advert 2: The reader's attention is aroused by the striking picture and the simple 
catchphrase mentioning 'your next conference '. The smaller print sustains interest as it 
mentions the needs of people who go to or facilitate conferences. 
 
B) Answers for Page 198 
 
ADVERT: CAIVIL 
 
Trendy, middle-class, professional young African market. Use of language such as 'natural 
options' and 'get the best' engages the audience in 'go for the gold standard' aspirational 
terms.  The image of well-groomed and attractive young people appeals to the target 
audience. 
 
ADVERT : DINER'S CLUB 
 
Busy and professional business people working in corporate environments. Use of language 
and terms found in this environment will engage target audience's attention. For example, 
'travel … shouldn't broaden your company expenses', 'cut down on paperwork', 'cut down on 



costs' and 'sophisticated management information system'. The design is clear and 
uncluttered in order to draw maximum attention to the main message. 
 
C) Pictures: Page 200  Answer: 
 
The empty space surrounding the single image in this advertisement serves to draw 
attention to the cut-off telephone and reinforces the warning suggested in the text: 'Didn't 
your … talk to strangers?'  The advert suggests that one will be in the 'safe hands' talking to 
someone at Mutual and Federal,because the company is not a stranger, but a friend. 
 
 


