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TOPIC 6: CONTEMPORARY SOCIO-ECONOMIC ISSUES 

UNIT 5: VIOLENCE, CRIME AND GAMBLING 

MONEY LAUNDERING 

Criminals such as illegal gamblers, drug traffickers, mobsters etc. often deal 

with large amounts of cash that draw the attention of the law-enforcement 

officials. 

Illegal cash is laundered into the mainstream economy in three stages: 

 Depositing into a bank account 

 Money sent to through several bank-to-bank transfers to make tracing 

difficult 

 Also through purchases or investment 

PYRAMID SCHEMES 

Scheme works whereby people are promised huge returns for a small 

investment, but the pyramid schemes are unsustainable because no real 

products or services are supplied.  To encourage people to invest in the 

scheme, false information and testimonials are supplied. 

Participants are offered huge payments for enrolling other people in the 

scheme, but only the people at the very top of the pyramid ever make money 

from the scheme. 

 

UNIT 6: PIRACY AND COUNTERFEITING (ECONOMIC CRIME) 

6.1   Meaning of piracy  

 Piracy refers to the illegal copying of original 
music/films/books/patent rights/trade-marks without the rightful 
owner’s permission. 

 It can involve physical copies/electronics copies that are downloaded 
illegally from the internet. 

 Pirated goods are unauthorised copies of copyright material such as 
DVDs or CDs. 

 



6.2 Impact of piracy on businesses 

 Consumers no longer value the worth and quality of genuine products 
sold by businesses 

 The business image and reputation can be damaged by inferior 
counterfeit goods. 

 The businesses producing the original goods have their profits reduced 
if piracy occurs.  

 Piracy also deprives the original artist of his/ her or income.  

 People who buy pirated copies contribute to the problem for 
businesses 

 

6.3   Solutions to piracy 

 6.3.1 Copyright  

 The owner of intellectual property has the right to produce and copy 

the intellectual property. 

 Includes literacy/musical works/artistic works etc. 

 6.3.2 Patent  

 Exclusive right to make use of or sell the invention or a product made 

an invented process for a limited period of time.  

 It is invention, someone who holds a patent has the sole right to 

produce and sell in invention.  

 A discovery/scientific method/a literary etc. 

 

 6.3.3 Trade marks  

 Registration of the use of a brand name/slogan/symbol or a 
combination to make a product or services recognisable and known. 

 A unique mark that represents a business enterprise and which 

belongs to the business enterprise.  

 Includes words/slogans/sign etc. 

 

7.  Counterfeiting 
 
7.1    Meaning of counterfeiting 

 Counterfeits goods are copies/imitations of genuine goods such as 
clothing/shoes that are marked with a fake logo/trade mark.  

 They are products that are imitated and packed to resemble the 
original, high priced goods.  

 
7.2   Impact of counterfeiting on businesses  

 Counterfeits often result in price increases of original goods 



 Consumers are often tempted to buy counterfeits because of the 

considerable price differences 

 Counterfeits reduce the sales and profits of businesses 

 Businesses lose money that could have been used for expansion and 

the creation of job opportunities 

 Counterfeits often result in price increases of original goods 

 Consumers are often tempted to buy counterfeits because of the 

considerable price differences 

 Counterfeits reduce the sales and profits of businesses 

 

8. Bootlegging 

8.1 Meaning of bootlegging  

 It is the recording of live/broadcast performance without the 
permission of the performers/songwriters/ record company which are 
copied and sold. 

 The example of bootlegging is selling of illegal copied DVDs of latest 
movies on street corners. 

 Criminals go to great extremes to record movies with handheld 
devices during a live cinema screening. 

 
8.2 Impact of bootlegging on businesses 

 Businesses lose out on profit. 

 Businesses may experience decline in sales due to fake/imitated 
distribution of products.  

 Businesses may be forced to implement price adjustment strategies 
to minimise the impact. 

 Businesses expenses will increase if legal actions are taken. 


